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As a music retailer, you are an essential part of a
community. You have specialist knowledge
within your field. Why not share it?

As a communication platform, Twitter could be
an effective marketing tool for sharing your
knowledge and passion for music, musicians and
your local community and help your business.

If customers and staff are using Twitter, and
you're not — perhaps it’s time to join that
conversation. If you're already using Twitter, we
hope the following tips will increase your
effectiveness.

What'’s the point of Twitter?

With approximately 20 million users in the UK and 336 million globally, Twitter
has the ability to connect you with a network of like minded people, organisations
and potential customers. Twitter is free press and advertising, and has the
potential to connect you to international and domestic issues and audience.

Your connection to others is amplified by their connections, you are part of a vast
network, and if you're sharing engaging and relevant content, you have the ability
to grow an audience for what you do and sell. Some connections will be
particularly influential within your sector, with a high number of followers and the
power to persuade others. These people are called ‘Influencers’.

Get Started with Twitter

To sign up for an account go to https://twitter.com. Choose a username that
relates to your business, is short and easy to remember. And, if you have any
existing social media accounts, try to make it either the same or similar for
consistency.
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Fill in the profile page with a complete description of your website, link to your
website, add a professional background photo and your company logo. Use
Twitter's image specifications to ensure your logo looks as good as possible. Make
sure to include your location. The description of your business is your chance to
share you knowledge and passion for what you do.

Follow people

When you follow people or organisations on Twitter, the messages they share will
appear in your news feed. Your feed can be completely curated to show things that
interest you and your business.

When you follow someone, they are notified that they have a new follower. This
may prompt them to look at your profile and your website. If they share your
content, their followers have the opportunity to see this and in turn, see who you
are.

You are part of a community. You need to be making connections with people and
businesses in your specialist area and your locality.

Use the search box within Twitter to find and follow friends, other local businesses
(search for the name of your local area), local music teachers, your local music
hub and local musicians.

It may be useful to look through other people’s lists of followers and those they
follow, to see if there's anyone of interest to you. For instance, if you look at the
MIA’s Twitter account and click on the ‘Following’ link, you'll see the other people
and organisations they follow.

The Advanced Search section in Twitter itself is really useful - particularly for
finding people who may be interested in your services in the local area. Type in a
keyword related to something you sell—or a typical customers of yours — then fill
in the "Near this place” field and you should get a really relevant list of people to
follow.

For instance, if you are a Piano Shop in West Midlands, you may want to follow
pianists in West Midlands. It's reasonable to assume that these people may be
interested in what you sell and the news you may choose to post.

In the Advanced search, we've typed ‘pianist’ into the ‘exact phrase’ box and
selected ‘West Midlands’ in the ‘Near this place’ box.

This guide was put together by Creative United for Take it away retailers, please visit our website for more
information about the Take it away scheme www.takeitaway.org.uk



http://www.creativeunited.org.uk/
http://www.takeitaway.org.uk/
https://twitter.com/MIAssociationUK/following
http://twitter.com/search-advanced

Words

All of these words
This exact phrase
Any of these words
None of these words
These hashtags

Written in

People

From these accounts
To these accounts

Mentioning these accounts

Places

Near this place

Advanced search

| pianist]

Rl

All languages

(© West Midiands, England

A search for ‘pianist’ in ‘West Midlands’ brings up the following results:

4

8

Rosanna Todd Pianist
@rtoddpiano

( Follow )
K

Pianist for Elegant Entertainment with
residencies at Hotel La Tour, Marco
Pierre White's, The Mailbox & many
more.

Eden Walker
@PianistEdenPJ

Classical Pianist and accompanist. Piano
student at Birmingham Conservatoire

& (" Follow )

Neil Miles
@Pianist_NeilM

Piano Teacher - Accompanist - Wedding
Pianist - Composer

s
( Follow

Kate Loveridge
@Kateloveridge

‘73 Singer/Songwriter/Pianist
vocalistkate@gmail.com house-RNB-
acoustic

o™

Anthony Hewitt
@olympianist

Follow )

Concert pianist and keen amateur
cyclist, occasionally amateur pianist and
professional cyclist

-wr

Suzanne Blundell
@suziebpiano

Cocktail and jazz pianist for your
wedding, birthday, drinks reception &
corporate event. Piano & music theory
teacher for beginners and early...

Ideally, you want these people to know about you and share your news so that
their followers learn about you too. Their followers are also potential customers.
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Use a Twitter management app to help you

Using social media can be time consuming. To help you manage posting messages
efficiently, there are several free tools you can use.

Buffer, Hootsuite and Tweetdeck can help you schedule many messages ahead of
time which will then be automatically be posted. So you could line up several
tweets for the day ahead or following day.

Hootsuite and Tweetdeck also allow you create and view different lists of people or
subjects that you might want to follow. These could be divided into lists such as:
“customers,” "prospects,” “influencers,” and "VIPs;" or keywords such as
#SaveliveMusic or #Nottingham (should you happen to be in Nottingham!).

You should install Twitter on your phone and allow updates, using Twitter's free
mobile app for Android or Apple iOS.

Listen First

If you're new to Twitter, get used to the kind of language and conversations that
happen before jumping in.

As a way to beging tweeting, if you see an interesting topic you can start by
retweeting ("RT"ing) the person who mentioned the topic. RT'ing is a way of
supporting others by sharing their news and views.

What to say?

Once you are ready to start writing your own Tweets, be confident about using
your own personality. It's important that the account has a genuine voice.

Twitter is conversational in style. It's not always advisable to simply shout about
what you do, ensure that you also share other people’s news, engage with your
customers, engage with local and national themes and issues that relate to your
business and sector. Twitter accounts that are personal are far more engaging,
talk to your customers, your neighbours, you community. If appropriate use
humour to engage your audience.

Within Twitter’s settings, ensure that you have some natifications turned on. Then,
if someone mentions you (by including your @name in their Tweet) or someone
RT's something you've said, you will be notified. It is common courtesy to reply
and thank them, as soon as you can, and to follow up with a conversation if
appropriate.
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Promote special events; educate customers about what you do; engage directly
with your customers; share their positive news; use promotions, special offers and
discounts, point out news that may be added to your website; talk about new
products; talk about industry events; share your passion about what you do and
what you know.

Post short video clips and photos - keep them professional. Visual content tends
to have more engagement and you have great looking products that can be
demonstrated on video.

Post photos or video of every day events. Show new instruments being unpacked
or customers (with their consent of course) trying out instruments in your shop.
These types of interactions show off your personality and are more interesting to
prospective followers than generic news stories or product updates.

Start conversations. Ask followers questions about topics going on in your
community. (e.g. "What's the best place to see live music in West Midlands?")

Provide customer service via your Twitter handle. Encourage your followers to
Tweet you with questions about your business. You do need to have the resources
to be able to reply quickly and deal with any issues however. If people have a
problem, they expect a fast response time on Twitter.

If your staff are also using Twitter, ask them to share the shop news (where and if
appropriate), the more shares of news you get, the wider your reach.

How to get followers

The more followers you have, the greater reach your news has, so you want to
build the number of followers for your account.

However, there's no magic formula to do this. If what you're saying is relevant to
people, they will follow you.
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